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United States Securities
and Exchange Commission
450 Fifth Street, NW.
WASHINGTON, D.C. 20549

Dear Sirs
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Coca-Cola Amatil Limited
ABN 26 004 139 397

71 Circular Quay East

GPQ Box 145

Sydney NSW 2000
Telephcne: (612) 9259 6130
Facsimile: (612) 9259 6233
Web: www.ccamatil.com

Enclosed herewith for your information pursuant to Rule 12g3-2(b) of the Securities
Exchange Act of 1934 is a copy of an announcement released today.
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Target: Consistent achievement of double—dlgit earnings

growth e,

CCA has consnstently dehvered on. its operatmg target of
doub!e -digit-earnings growth - . _
-8 out of 1:1:halves smce 2002 N
= “First half 2007' ' SIEEEA T
o EBITgrowihofiS 3%
o x NOPAT growthofw?%

1. Pre-significant ilams

D . - I B . . . i
oo 5, Cova-Cota @ AMati
] 3

Strong delivery of sales and margin

Sales & EBIT %'

$m
5.000 6% »  EBIT CAGR of +9 3%
:i:: % ) : 2001 - 2006
a500 bkl . H107 EBIT margm of
2000 10% 13 2% N
2,500 "~ “= HI07 revanue growth of -
2,000 8% 7 5 1% on pep
'i:: " « Hi07EBIT growth of
500 % 13.3% on pqp__
- 0% ’
FHEEER:
e Trading revenue = EBIT %

= = e = i ﬁcwlmA@AMATu
1. balore significant items o 4 - ) -




'Sfrdng deli!._fe‘r‘y of EPS and dividend growtﬁ

Earnings per share' SaSMRNNR Dividends per share o
e IR

- . 413ca3ae Rt
- )
A -
2001 202 1m0 04 2008 208 2007 | A 7 o N ECECE R
EPS CAGR of | "+ Y DPSCAGRof -
+11.3% since 2001 . . .- -7 +18.3% sincé 2001
[ First haif 2007 EPS' up 103%10 21.4 cps with DPS up 69%to 155¢cps |
= n Coce-Cora @ Anmani
1. before sigrificant Hems 5 ;

2007 Strategic review fundamentals

Primary outcomes

. Grow CCA’s share of non-alcohellc beverages,. by
' contmumg to expand the product portfoilo .

'« Broaden the baverage portfolio into the h|ghly profltable
alcoholic. beverages market in Austral:a and New Zealand

» Complete the sale of the South Korean business (Q407)

» Prioritise growth in’ the developmg markets of Indonesua
PNG and Fiji ‘

. Undertake a major IT mfrastructure development to re-. ___
enginger busmess processes’ and’ crea}e & world class
operating system (Pro;ect ‘OAlsys Y :

PR e = =] CLX:!-CW@AMA:UL




‘The snx key busmess drlvers that dlfferentlate CCA

;;v nr . I L
v ™

o - ,"‘:" ngh growth non-carbonated beverage and food expans:on

Y " Expand product availability through additional cold drink <
“ . equipment placements and new outlet deve!opment R

N ‘Enhance technology capabahty to‘deliver: levels of. customer o

competitors
*  Revenue management focus and cost discipling

. Develop a material presence in premium-alcoholic
beverages in Australia and_New-Zealand

oy i S s Cot '4-CUM@AMA"NL
L :

N s service that-cannot be profitably,matched by;( CGA' L

What could CCA look like in five years?

“A beverage chorce for every occasion”

» CSDs continue to dominate the brand portfolio but will
represent a: Iower % of Group earnmgs

. 'Non—sugar CSDs expected to represent >40°/o of CSD
volume - '

. Non—CSDs, alcohollc beverages and food to generate
> 50% of future earmngs growth

v Asset allocatlon, including acquisition.and organi¢
growth, will be- concentratéed.in Australla and New
Zealand, where CCA's. competmve advantage is

-
L

... Qreatest T .
= e — = = Cou-Cm@Auuu
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2001 Target -To: achleve a broader- based ‘and’ better

Geographlc Mix - 2006

Capital
Revenue EBIT Empio
$4.3bn $580.5m yed

= Food - SPCA

Q Beverages - indonesia & PNG
& Baverages - South Korea 2001
O Beveragas - NZ & Fiji
B Boverages - Auktralia

2007 Outcome - A broader based, better balanced, more
profitable mix

2001 - Low levels of product inhovation and over

1

rellance on CSDs to generate growth

- 95% CSDs "
-5% Non carbonated beverages

HY2007 - A broader based, better balanced and more
profitable business. mlx '

-67%C8Ds . .. . -

L

-33% Non-carbonated beverages & food

A e st

oy — - - e = _A,‘.'
= < S === Cota-Cuta @ Amatie
Graphs represent revenue split .10 .
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Product Innovatlon contmues to drive growth

S To - - .\,.....‘

S 'JPl’Odl'le BM"PhES,f E
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1, Exciudes Maxdum range
2. 2007 tul your estinat

sol m&n
STRAWBEREY

S : ] Cum-Cuu@Amm

CCA share price & peer group versus the all-ords

160
150 A-.‘-‘ﬂ 4

—ccL === All Ords

—FGL _ —LNN /"rl i
140

130

120 1

110

100

Aug-06 Sep-06 Oct-08 Nov-06 Dec06 Jan7 Feb-07 Mar07 Apr-07 May07 Jun07 Jul-07 Aug-07

/

CCA consistently o gerformed the All-ords, FGL and I.NN over the 12
months to Augusi 20

- e ; ey Cou-Cum@Aumu




W e =y =
w Wl he
A . .
L - ..
. S s e
R o T Dt
- L ‘4
R N
A . EE-o o0 . L - -
. Coe A N BRI nw ,-u om P, 4
X N F Sl
S0 0 L
e
r L[ P
u s a Ia .. )
" - »>
v Aty

W The Path to Double: l|gtt-.‘-‘f'fr R
- B Growth |

e T L . — Cuca-CoLa @Ama'm
13 .

Despite 2 years of significant commodity cost increases,
earnings growth has been malntained

CCA Australia EBIT ($Am)
2002 to 2006: CAGR +11.4%

450 -
400 4
350 1
300 -
250 A
200 -
150 +

1997 to 2001: CAGR +6.4% -

1897 1998

1099 -

-Published EBIT, pre-algnificant hems a K S e e g
2005 pre Food & Services segment reporiing changs o i R N -
1997-200) pre-ANFRS, 2004-2006 AIFRS e ) K i ; -
C E - s ==y Cuea-Cota @ AMaziL
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NARTD market contlnues to be domunated by CSDs

'-‘_.“.4_..‘..““ )

2005 (2 074M thres) L,k

_7'~ - TR , ‘ ‘4‘ v Ry ‘;,';,)»
P‘r.cm (V;_':,: .'_.:1 4 . :‘ >
: lﬁtaruv*.- G o
CREMIK. s e

- H C. o i\z’,’ .

(3 Water . : i

* W Chilled Julce 100% ' "
meDTn o 0 4% - y
.1.4% y LSO

m Sports | ’ :

B m.onn wo Julce 100‘!\'-

~ B oo 96
L R %
'“\ N . s

Non CSD-growth ata fnster rate: - W
CAGR 2003 to 2006, +6% . °

I~
P58.4% . .

Sourca: ACNetsen Australia Scan Track (Momwred - Foodsiores extl, Ald) - Cuua-Cuu@ AmatiL
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CCA Australia well positioned for growth with strong
roduct innovation

2006 Total NARTD Market Growth & CCA Volume Share

&

8
(=]

~

s
2. =
hSlrong‘ﬂal‘ket Presence

" Developing Market Presence

CCA Volume Share %
g

2006 o) " cwater' . Spors
Market Growth‘ - +10.3% . +32.4%
Source: AL Acuuinn sen Augiralia Scan Trick (Memiyed - Fos fvodl‘tuu xcl, Aldh

CU(.J Lox’ @ AMATIL
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Revenue growth has accelerated

PR

e Hevenue Grcwth $Am ,{ o H107 +86%

P
L

2400 5 L L o " ' 2002102006 cmmm%

e

197 1993 1009 2000 --2001- 2002 2008 2004 2005 2008

-

2000 pes Food & Services ssgmant 1eporiirg change T

1897-2000 pro-AfFRS, 2004-2006 AIFRS - ’
P y Cova-Cota @ Asmain
a7 . : ) ‘

Net sales revenue per case growth successfully driven by
revenue management and product and package innovation

AUD =R NSRRate per UIC $ —4— NSR Growth Rate P.A per UIC %

$800- . . . -
$6.00 1

-$4.00.

' $200 o ‘ . = 4 2.0%- -
' ‘ ' 4 1.0%
$0.00 -0.0%

. " " P - - T b
2001 2002 2003 2004 2005 _-2006  HYO7*
2005 10 2007:-NSR per U/C CAGR +7.6%

“HYOT.va HYOS. HYUT post Food & Garvioss segmentchange . '
c = s y Coca-Cota @ Amatie
. . 8 e =




Successful Coke Zero latunch enabled CCA Australla to grow
its premium price gap to Pepsi !

-\ .

.

Y Total ColaMarket .
‘CCA Volume Share & Price‘ Prernlum '

80.0 6
750 "

% 700. £

o 590 a
g 3
.5 60.0 - 8
> e
550 &

YEAR2003 .. YEAR2004 YEAR2005 _ YEAR2006 _YTDO208/07
WM OC System Volume Share == CC'System Prica Premium
Lewm:icu-h.nAgnmwjﬁgypu-mﬁ;owmummu G '-Cm‘@lhu'm
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Product & package premiumisation drives significant price
per unit case improvement

-,
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Product ‘& package premlumisatlon' drlves signiﬁcant price '
per unit case improvement .

ENHANCED
¢ “SPORT

wr’

$300 million investment in manufacturing and customer
service capability

Increase capacity by 10-15% and delivef manﬁfacturing, supply chain and
customer service capability to reduce cost and increase efficlency

WA-Perth = = = . |'QLD = Brisbane .-
-HolﬁIlPET&Glasslne -Am'Dcapable canine
. ] 'HOIﬂIlPETﬂI'B -
-  NSW-Sydney -- |
SA- Adolalde <. * Multi-glze can line
"ARTD capable canline = - -F7L . . .- &L | Automated warehouse |
| * ARTD capatie g!ass fine B v ‘
DR, o e = : — Cuu-Cuu@ Amatn
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.The Australian beverage model has three new planks to
deliver growth : .

Delivers double-digit .

‘3 ~./2.4%h RS .earmngs growth
" volume W MR -
T R - e _ ; Cmn.CuM@AMA'HL‘
S _ PR
Pacmc Beverages
Revrew
N
,r‘)//
~ a7 = 2= Coua-Cuta @‘A{M”L
R ¥ 24 v . —
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Jomt Venture Relatlonshlp SABMiIIer & CCA

m-o»a@m Qm .
. T,' '1 4 '.,‘3 dow
i For Austraha and New Zealand,.\the JV to
undertake T e
“...= Al alcohdl salesb eather arty pu el ok
h -AII alcohol M&A actlvmes e / 2
-~ & = ‘,’{_‘,}.Jv"":‘ N ~

. T V— ' ‘ . te o )
~ Coca-CoLa @ AMain
25

Pacific Beverages Joint Venture

*  Premium beer

* Volume t to end September +80% on prior distribution
arrangements

v Dedicated licensed channel eales force focus delivering results
Addmon of sugmf:cant sales force of Maxxium. spmts portfolio
o '-, Very good. progress in ARTDSs and spirits - L
3 -~ 180. people senncmg over 25, 000 hcensed customers in Australla
' ;f Significant capex on ARTD manufactunng capacuy
- JVEBIT contnbutron to CCA ahead of expectattons
. Strong contribytion to general Australra-ayerhead

13
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. Strong support from Iarge rotarlers has dnven strong volume increases
- in Pacific Beverages premrum beer brands ALY .

Over 80% growth achleved In premium beer volumes "-v_

2o

Premium beer innovation - Miller Chill

Tt in A i lacked i i
A fresh new take on the Mexican Chelada

Significant opportunity in the trend toward Mexican’ beer
-consumption

Launch during November, 2007 wnth a strong summer focus

Further step in the expenston of CCA's premum aloohol
business

s

“Mitler Chilf - u!t!mete refreshment when lhlngs heet up!”

14




] ]& Ze ) Sugar”Cola very posmve -
Iritial results are encouraging: T
"~ Coke Zero volume i Is 13% of total cola*

— After only 3. weeks Jim Beam & Zero Sugar Cola’
voiume is’ 15% ot total er Bearn & Cola

o= =t Sl it ety CUL«!-CUM@AMAHL
. "Septom ber 2007 e 29 . .ot

New.Zealand - ARTD manufacture agreement with
Jim Beam

e e 5

* Exclusive agreement with Beam Gilobal
Spirits & Wine New Zealand to
manufacture alcoholrc ready-to ~drink....
beverages mcludmg er Beam &. Cota - the
NZ market leader

= Investment by'rCCA.of-approxirnater © .
NZ$9 mrilron at Auckland plant to facrlrtate

irthe .‘ste‘pm'the alcohol bussness
expansron of Pacific Beverages }omt

- et

R venture«- T

o BT S A . : 1 :, @Amm
: B .. N
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2007 budget-objectives on plan or ahead of plan

= NPD focus — energy, flavoured milk, sports drinks, juice
h Complete the sale of the South Korean busmess by Q407

. Contrnue alrgnment Austral:a and NZ operatmg structure and
' -jgo-to market strategres B

. lScaIe up presence in lrcensed channel = upsrze sales force wrth
N concentrated portfolro ol~22 major non alcoho!lc preml um beer
and spmt brands

I R
.t

. Complete fea3|b|||ty study for 'bouthue Australlan brewery .
development-by the'end of; 2007+ ‘

ey o USSR o

16
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2007 budget obiectlves on plan or ahead of plan

LI -

B o -
4

. Premium beer sales to oommence in New Zealand m November

. _Manufacture of ARTDs to oommence in new Zealand m
November ' :

= Food & Services Division scope, & scale expanded in Apn! 2007

* Technology and supply’ ‘chain platform OAlsys (IT) and
automated- warehousmg

. "SPCA packaged fruit supply agreements ex Chma and South
Africa : . e -

* Establish foundation for creation of back office shared services
across Australia and New Zealand

o o T 1 Cucq.Cuu@Aumu
a3 ]

2007 CCA Group outlook

» Strong start to second half, particularly Australia
= Brand portfoho strength continues to pay dividends

= in-market execution capablllty developing into a reaI competmve
advantage

* Commodity input costs
* Continue impact in H207 with aluminium costs remaining high

= the rateof i increase in COGS per unit case {0 be less than-H1 2007
at around 6% ona conetant currency baSIS and excludmg South

Korea L T -7 : —
. Target full. recovery of commodlty driven cost-of goods mcreases
e i e e r//
: o o .
£ — = == - = CLN.‘.!-COM@A,MM!L

17
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'ouubb'k-.far‘"i-qz'b?* T T

. OutlookforH20? T

s Important sumrner tradlng saason in Austraha and. New. Zealand
-sthl to come (22% of annual volume delwered in November &
December) -

. Targetmg high smgle-dlgrt EBIT growth for second harf
» Next trading update in early Decernber 2007

s a5 : === CW*-CUM@AMA'UQ

Appendices

| H107 CCA Results
- ®  Sustainability

18




Major highlights of the H1 07 resu!t UL

Av aain

Group EBIT % 13. S%to $2845 mnuon S
~a . Arecord flrst haﬁ resulﬂor CCA ) | .

. Slrong performance by all beverage businesses, except South Korea |
~ which continued to recover lost volume from extortion.attempt -

2. Return on capltal employed + 1.2%to 17 2%

*  Driven by earnings growlh and continued investmant in customer:
service & product and package Innovatlon . :

3 Material improvement in Indones!an perfonnance

e Strong volume & ravenue growth delwers four-foid i mcrease ln eammgs

4. COGST recovery = . _,/" -
. »  Price realisation & mix lmprovernent enabled full beverage COGS
- tecovery! L o
Corrmmeene e e : CUL{-CUM@AMAHL
1. Excluding South Korea 37

Group results summary

Trading revenue 1 5.1%1t0 $2.16 bn

Beverage revenue per unit case  # 4.2% to $6.50 puc

EBIT' | | # 13.3%10 §284.5m |
NQPAT" - ' o t 10§7%te $16¢.~9mf
ROCE L , f12ptsto172% - R ;
Si'fongfree_i:ash flow | o '5796m _‘~ '// .

e —
- e — -
T

i 10:3% to 21 4 cps

P

Earnings per share'

Dividend per share ) 6.9% 10 15.5 cps

=

S e — 2= Coca-Cota @Aumu
1. Batorg significant items s 38 )

19




EBIT Riargin | AL 178% AT, a% “’(O2pts)
L .. LS N ' ’ “

. i e

Capital expendlture /revéaue 5. 2% '0.5% 4, 7pts

(Based on new segment reporting)

L b - - 2 _-."CO(H-COM@AMA‘HL
" : R LT

Australia — 2007 second half outlook

» Strong start to the second half

“* Momentum continuss in all major categories

e :Of\jteveg&é_' ="|‘ria‘:r1‘agerﬁ9ntgigﬁtia‘tij{{es S i
Contmued growtxh in demand for premlum product and package
offenngs e

20
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HYO? HYOG % Chg

Lt

: T(adlfng-‘rejigm'xe' St - : = 3;“2'{8;7 ?g 5“'@261;23 BZ% ‘

Revénue per unit cao " S see2 . $639 + " B4%

N __Volume (mllllon unl clms) ' . .\ {»KJ : -,;.‘, g '391‘.6,“?”' 31 ‘5 . 03.70, ‘

EBIT margin " 157% _ 152% 05pts

Capital expenditure / revenue - 85% 11.3% 2.8pts

. s Cota-Cota @ AMartn
a -

CeB T Saas o 308 124%

New Zealand - review & second half outlook

-~ .. * Strongcore brand growth

» Coke Zero a standout performer with volume & by
16%

= Pump and Kiwi Blue # volume by 16%

. PdWefade‘t“ vbluﬁlg by over 36%

* Deep Spring re-launch # volume by 33%
v Lep 100" anmversary. delivers volume # of 14% .
= 2007 second half outlook |

= Strong start to-second half -

» Expact double digit grov’vth

. Rugby World-Cupa bonus for Powerade & Coke.
Tl Zero T

- 42

AR ﬁ,_/ ’ 5 s - .
e et ﬂCOGQ-CUM@AMA‘HL
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e L o ame el .‘;:1;72\.;"\, RS
Indongsla B N LA R LES N !

:, Fapa Kiw ‘nd0ﬂ95|a & PNYG":-" o il 3
\l_‘:f"‘ueﬂ"“ e e o W :

Turnaround continuies, =, *

i

< n

T L

. ;*-Tradlng re"vénue‘ ~-‘.2'18 3'.%‘_ 7

.‘"‘;Revenueper umtcase e $432 $415 41% -
! - T R

. ) 'Volume (milllonunlc.ns) L o . 505 }r 444' 13.7% |

eBT - 34 (116) 129.3%
EBIT margin o | 1.6% (6.3%) 79pts

Capital expenditure/ re(venu_q _,‘-‘1'.4% - 11.2% (9.8)pts

o e = : == CQuea-Cota @AMA'J "
43 ‘

Indonesia — review & second half outlook

» Cost of doing business significantly lowered through headcount
reduction and technology implementation

= H107 double-digit volume growth dnven across all major brands
* Fanta’ Flavours ¢ 21%
= Sprite * 15%
» Coca-Cola ¢ 12%
Frestea # of 29% -

= 2007 Qutlook
= Expect earnings for H207 at Ieast iniine wuh the very strong He06

peﬁormance assumlng stable eoonomy
. ) ,4.«:*’ '
—— e e G Gt 5D At

22




Food & Sewicé‘s"pi\iiéibn k

asm - LT "‘..'i-,_vao?ﬁ H‘ios ‘% Chg " !

Trading revenue . o 280 6: f'_f ?260 1' i-7:9%. ’
EBT ,3{3.‘77 T '_38.3 1:0%
. EBIT margin SR . 138%  147% (09)pts

“Capital expenditure /révenue - - 7.8% . - 17.0% (92)pts

SPC ARDMONA
-“‘-‘-‘——-“--

- - : s -Coua-Cuta @ Amarit
45 :

Food & Services - rewew

» SPC Ardmona
» Sales revenue increase of 5.7% and continued EBIT growth
= Solid result given one-off costs of the severe frost-and drought in 06

»  Growth in most categories including fruit snacks, baked beans &
spaghetti, tomatoes and spreads

* Tinplate driven COGS mcreases cor&mue o lmpac’t

* Services ' ‘
* Quirks acquired CCA Australia Beverage ] CDE flest
= Leverage Quirks expertise in CDE fleet management -

= Achieve improved scale, operatmg effuclemy & procurement -
benefits.

* Focussed management approach has Identified
Incremental beneﬂts T

= =S e C()(..\-CUM@AMATM
o .48 .
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N

- AS$m

o
LI

Loy e
. Trading revenue -

t

: HY07 . HY06 - % Chg -

' '
LeoA - B
v o

13109 . (386.7 - (152%).

Volume (q;uuaé}_nillén‘uk

§7. 8582 {5.8%)|
8. . 619 . (9.9%)

M I
Y 1

[

%

EBIT* .

EBIT margin"
Capital expenditure / revenue

1. Bolor_o sgnifaant lems

88 81 6%

- 2.8% 22°/: 06 pts

23%  1.7% 0.6pts

e -

— Cova-Cota @ AMatiL

LI

H107 Profit & loss

A$m

EBIT (before significant ﬁems.). .
Net interest éxp?e.nse’ S
Profit before tax

fncome tax expense -

HY07

2845

(70.4)

. 2141

' (53.2)

HYO6 % chg
2512 13.3%
(662) . 6.3% |
185.0 15.7%

| (396)  343%

160.9

145.4 10.7%

I;I\PAT (before slgnlf_léa nt ‘!!eﬁﬁ)l

Significant items after fax-

NPAT S

" (20.0)

- 1409

(31.1) - (35:7%) .

-, 4B

24
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H107 Profit& loss:. -, 7

Effectlve tax rate ot 24.8% <

= Operatmg proflts and. Iosses made In‘ South Korea are mt tax effected N —‘ E

o7 a;‘_d ~to brought forward Iosses T IR :.e_j
- Adjustment due fo under provislons from pnor years of $1 emﬂlion

Slgniﬂcant ltems of 526 9m In South Korea St T .
~e $25 0 ml||IOl1 ($18. 1 million after tax) ampatrrnent of carrylng value of .-

M 4

+

South Korean business . _ - e e .
» $1.9 million {pre and post tax) net costs lncurred for extonion atternpt
product recali and’ rehabllltatlon S ‘,,4"‘"

IR
e

SR 2 Cota-Cota @ Auarn
48 .

Capital employed
A$m HYO7 FY06 $ chg
Working capital L 884.8 7978 . 870
~ Property, plaﬁt—& equiprhent- ' A 1,440, 2 1,{19'9.9‘ - (897 |
 IBAs & intdngible assets - B ',1,93;1.0 - 2,001.3 (40.3)
‘Deferred taxiiabilty - @813 (3ere) 466
Net other assets / (liabilities) . (469.4) (42§.8),- ’ (43(_5)
Capital Employed . 35353 - :;;453 - '(10.0)
et = m QW_‘.CW@AMMJL

25
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Working capital. - "

—

e e e . .
LT ; ST . "o - A

‘ Working capital

Group working capital
Esm
sTezm $78%m -
~
HYDE FYo6 HYO?

N Baverages D Fosd & Sarvices 0 Ohe
Working capital / revenue

HY06 FYO6  HYO7
Bevernges 104% 108% 11.0%
Food & services 65.3% 526% 61.1%

Beverage workmg capxtal to
revenue —'small increase |

pnmanly dus to holding -
“higher. mventories to
i |mprove serv:ce Ievels _f S

‘ -capxtalto revenue— Lk
. ;;'..' increase due to the' normal
- seasonally higher-
. Inventories held by SPCA:
*~ Food & Serwces ontrack to
- be Iess than 50% by year -
cend .

> Cova-Cota @ AMarti

Balance sheet remains strong

Net Deipt & Interest Cover

$2,500m T {S.Ox

- 4.0x
$1,500m T30

$1,000m

F 0.0

2002 2003 2004 2005 2006 MY {7
= Net Dobl = Irterest Cower

toe : pre
: o

» Net debt increased by
. $31.7 million

+ Interest cover strong at
4.0x, comfortably meets
CCA's target range of 3. 5
—4.5x

= Cous-Cuta @ Amatn
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'ROCE

-
a

2002 2003 2004 2005 2008 HYO7?

.Group ROCE up 0.9°pts
versus FY-2006.due to
increased earnings- from

South Korea, Australia and

Indonesia

_Group ROCE up 1 2 pts

versus HY 2006

: Further ROCE |mprovement

expected in'2008 following
oompletlon of automated~. .

[ -

— Cota-Cuta @ Amarn

Capital expenditure

Capital Expenditure ’

$120m 1
4.0%
$ioomq 0%

$80m 1

$60m 4

HY0S HYDE

NPPE
O Othe (vehidles, conputan stc)
® Cald drink cquipment

1%

HYO7

5.1% capex / revenue broadly in
line with last year

Full year capex expected tobe -
“around 7% of revenue including
' 2% for infrastructure C

H2 2007 increases'in capex to )
be driven by cortinuing . '
infrastructure spendingon " -
Sydney and Auckiand automated
warehouses, cold dnnk ,
equipment and the pre\nously

“announced IT systems _

mtegrat:on project .

- 208 va;mm(?.s% NSR)

2006 FY capex $281.0M (6.5% NSR)

y Coca-Cura AmatiL
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Free cash flow

ASm . S T T YHyer AT ;Hvos . $chg
EBIT S 4B - a2’ a3
Depreciation&a:mortisatio”n . B 9'3._7 B '98.2- .~ (4.5)
-Cash impact of significant items * .- (1:9) -~ (@7.1). 252
Changeinworking captl ~~ (87.0) (532)  (33.8)"
Netirterest . . ... .. (681).‘ ,-.._"'.:_-".(666)' S (15)
Icometaxpald i ..o (70.3) ?’;, ':h-’”(sac)) (23)
. Othef. - S (1§ (138) Tg2
[Opera_ting-c'ash flow. . = . 1433 00 _1204.7' R 22 GI
Capital expenditure .~ .* - (1059;5) (99 3 "j‘(,1'_o;2)f-w
Sale of assets & other - 458 .. .732 (27.4)
Free cash flow 796 - %46 . (1. 0|

— = C‘UM—COM @ AMain
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Key commodity inputs still trading 10-50% above 10 year
averages

\net NY No.11 Raw Sugar Futures ustnn PET Regin - Korea
180y 1400 o eE T Uso

=) | 360
16.00 {|_——Cag W yowrs dvg 11808 2007) - -~ vam

14.00

1200

10009 - -

8.00 1 . -
o —-— - -
1 — ~—
W A3 04 A 206 2007 AGH 2000 010 zwlmmmmmmmmmm
Usbiny o Fy
26001 "”_“_y_.mwmmm s
2mo{ = ameanus :
250 L lan MymnAvp (o | . R ——_—
2,300 4 PO - e
2]
19001 - - -
1,700
150 -y —— - -
130 r T . T -
- 201 202 2003 ,m»-‘zms zwa am m am am ., - T
c s ol - - : C(x 4-('0;.4 AMATIL
- - .56 - . :
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Impact of rising contrnooiw prices on COGS

T e

Beverages T SO IR MU \' PR
‘. H1 2007 COGS per unit case mcreased as follows
NP asreportedss%. 3 o SRR
‘on a constant currency ' basis 5 2% and - ‘
ERAR kon a constant currency basis and excluding South Korea B. 8% 5 r"

LR
in B
Te

[ \—\,.,.r__

. H22007 CCAexpects' e DAL L Ty
~ -continting higher afuminium and PET pnces, and St
e © = therate of tncrease in COGS per unit case to be less than H1 2007 at

around 6% on a constant currency basus and excludmg South Korea

,«c-f' '

. N v
- . v A . e

c - . - y Coca-Cota @ AMatie
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Capital management

.Dividend policy

- Maimenance of 70-80% target payout range
s 75.4% payout in 2006
" TLE% payout for Interim dividend 2007
Gearing k o
- Long term interest oover target range of 3.5 4 5x -

- Comfortable with current 4 Ox interest cover: gtven current Interest

- rate outlogk R
Cash flow - '
— Forecast free cash flow tor full year 2007 to be in the order of $200.
miltion”
ROCE S o
- Expect improvement of at least 1. Opt in 2007
= - === Cous-Cora iy Amatn
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Sustainability . . .- o

.- CCA ach:eves world class best pracﬂce in

- water eff‘cuency S

bR

The soft drink company that's "= Iny 2006 1,55 litres of water used per 1 0 FBL
saviny truckloads.,

. Average in- global Coke system s 2. 6 htres

g savings of drca 15% in past 6 years E‘

3 . Reduce
.. Recycle‘-"

) CCA operatmns ach:eved cumulative wa:er )

= ey COUA-COLA @ Amitig
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The material in this presentation is genaral background information about
Coca-Cola Amati
and is current at the date of the presentation. 1t is information given in summary
form and does not purpent to be complete.

Thls presentalion Is not intended to be relied upon as advice to investors or
potential investors and does not take into account |
the investment objectives, financial situation or ngeds of any. particular invastor.
it does not amount to advice or any récommendation in relauon to .
Caca-Cala Amaul shares.

For further Information visit

www.ccamatil.com
.orcontact
Paul Irving. . = -
Investor-Relations. Manager» :

(Ph) +612 9259 6185~ '“"'paul imng_@gg,mmm,mm

S s S et C(Ll-CUM@AMAHL
X 80 T




